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A Collision of Pedestrian Flows
Abstract
　 In the age of contracting consumption, management using pedestrian flows as a strategy is 
spreading.  On the other hand, however, collisions of pedestrian flows are also occurring.  In 
this study, I have been able to reveal the real circumstances of collision of pedestrian flows and 
successfully accumulate various strategies to avoid such collision by examining many cases.  Then, 
I have considered the future expansion of pedestrian activity from the perspective that there is 
demand among consumers to move back and forth freely along congested pedestrian spaces and that 
markets that cannot respond to this demand are weeded out.
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